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Cheaper by the Pound...

Hot Irish oausage

o¢lls Out!
b

In a blatant display of wanton commercialism, those crafty purveyors of melodic
Pennsic memories have broken al records (literaly) for selling out. Revelwood's
War band premiered it’sfirst CD titled “Knowne World Tour.”

The CD began as most Revelwood projects do... “Wouldn't it be cool if...” This
time it turned out to be very cool. It demonstrated the resourcefulness and energy
that is possible within Revelwood. Beyond the music, many talents were incorpo-
rated in this project including accounting, coordination, distribution, graphics,
promotion, packaging, and writing. This was a monumental effort performed by
many persons who did not get their names on the CD. As a result of their efforts
both at home and at the War, the Hot Irish Sausage will present to the Guilds a
substantial amount of money that will go along way in helping us share our art with
the rest of the planet.

The unnamed artists are Alexandra
(accounting at the War), Vaninmoy-
= man Guiseppi Bartholomew Vana-
ducci (Van) and Mike the Mage
§ (distribution at the War), Delvoria
8 (promotion at the War) and Tarani/
Mimosa/Silva (packaging).

. The production of the CD was a won-
- N derful experience. The musicians
shared some very specid moments.
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